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Coffee Association of Canada 2025 Conference

Foodservice Industry Coffee
Trends

Presented by:

@ircana.

Proud sponsor of the Coffee Association of Canada
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Total Coffee Servings Trend

Coffee servings are trending below historic

levels across comm and non-comm
Total Coffee Servings (millions), 12me
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Coffee Servings by Daypart

The morning daypart is responsible for more than half of all coffee servings.
Declines in the past year are traced to the small supper daypart.

% Share of Servings % Change

57% Morning Meal 0%

Lunch 0%

Supper -3%

PM Snack 1%

Source: Circana, Canada, CREST®, 12me Aug ‘25
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Changing Coffee Dynamics

Coffee servings continue to shift towards
iced and cold brew coffee.

Servings Share (%)

Traditional Coffee 62% -3% -2%

Hot Specialty Coffee 17% 2% -2%
Iced/Cold Brew Coffee 16% 10% 13%
Frozen/Slushy Coffee 6% -1% 1%

Source: Circana, Canada, CREST®, 12me Aug ‘25
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Coffee Type by Generation

Cold coffee is the main differentiator among generations, while the
brewed coffee generations are aging out of their foodservice years.

Servings Share (%)

m Cold Coffee

B Hot Specialty
Coffee

Hm Traditional
Coffee

GenZ Millenials Gen X Boomers

Source: Circana, Canada, CREST®, 12me Aug ‘25
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Digital Coffee Order Drivers

Loyalty Program Member

@ Morning Meal

Females 0

Restaurant’s App@

o Carry-out

Ontario Q

Source: Circana, Canada, CREST®, 12me Aug ‘25




Coffee is something we
all have in common.
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Across all adult age cohorts (S

50% ordered by itself

More locations than any other
menu category
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Beverage incidence is falling, as habits shift
away from coffee and tea to cold beverages.

Menu Importance of Beverages

B Increase M Decrease M Total

] 84
1 — 0 0
0 0 0 0
Soft drinks include
non-carb and
energy drinks
Coffee Milk Alcohol Hot Chocolate Juice Soft Drinks
Total 2019 Tea Bottled Water Other Shakes Smoothies Total 2025

Chart not to scale
Menu Importance = Traffic / Servings
Source: Circana, Canada, CREST®, 12me Aug ‘25

-~ November 5, 2025 | Toronto, ON



At home coffee
& espresso
maler sales are
up 4% in units.
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In Summary...

Coffee popularity
continues,
and continues to
evolve

)|Circana

Shifting
behaviours and
economic pressure
is impacting coffee
habits

Younger cohorts
are redefining the
beverage
landscape

Coffee is the
denominator that
brings us all
together to find
common ground

Circana, LLC | Proprietary and confidential 11



Thank you

To continue receiving more insights like this
from Circana, scan the code and sign up for
ongoing newsletters or send me a message.

Vince Sgabellone

Sr Director, Client Sales & Insights
Foodservice Industry Analyst
Vince.Sgabellone@circana.com

Circana, LLC | Proprietary and confidential
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